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• Berto company was founded in 1991 as a small family company focusing on 
meat processing and meat production under the brand name Berto.

• Nowadays Berto is situated with headquarters and production line in the village 
Vysoka pri Morave in Zahorie.

• The Berto meat products are sold all over Slovakia, in the chain supermarkets 
such as Billa, CBA, Coop Jednota, Kaufland, Metro, Terno, Tesco as well as the 
products can be found in the small specialized stores or supermarkets.

Berto Trade ltd.



Why Berto and the standard GS1

Achievements:
• correctly allocated product

• correctly stated lot

• the warning about the short use by or after use by

• the product weight information corresponds with the 
delivery note

• the faster process of dispatching and warehouse 
admitting

The issues:
• product exchange

• incorrectly stated lot

• the product was after use by or short use by

• the weight difference between the actual 
product and the delivery note

• long lasting processes of dispatching or 
admitting to the warehouses

Without GS1 standard: GS1 standard:



Why Berto and the standard GS1

Used: 

• for dispatching of 
meat products

• for the warehouse

• for the production

The result:
• more effective functioning of the 

production, warehouse and dispatching

• the customer has correct data about the 
product and these datas can be used 
further effectively



Implementation of 2D codes GS1 DataMatrix at 
Berto

GTIN:  (01)08588006029222
Lot: (10)308701088
Use by:(17)230419

A product in retail packaging sold at the self-
service counter per piece:

Advantage:

• smaller code size

• except GTIN, other additional 
data as well 

• selfcorrection

• the possibility to add the 
necessary parameters in 
future



GS1 Digital link – the initial cooperation with GS1 
Slovakia

GTIN:  (01)08588006029222
Lot: (10)308701088
Use by:(17)230419

https://resolver-dv1.gs1.org/01/8588006029222/10/308701088/?17=230419

Same information as in GS1 DataMatrix as well 
as GS1 Digital link provides the product 
information for the customer through 

website. 



Implementation of GS1 Digital link at Berto Trade, 
ltd.

https://berto.sk/01/8588009713098/10/408601137?17=241104

domain

Coded in 2D code:

GTIN:  8588009713098
Lot: 408601137
Use by: 241104 (4 November 2024)

+



GTIN + data + web = GS1 Digital link

https://berto.sk/01/8588009713098/10/408601137?17=241104

Interpretation in information system

GTIN

Use by

Lot

Interpretation in mobile device

04.11.2024

8588009713098

408601137



What do we need to start using GS1 Digital link

• labelling machine or printer that supports printing of 
QR codes

• equipment software that supports creating of GS1
Digital link

• other devices, other software

• created website with product information: GTIN, 
photo, description of a specific product, ingredients 
and nutrition information, possible product packaging



THANK YOU !!!

THE SLIDE DECK AND THE RECORDING OF 
THE SESSION WILL BE SHARED AFTERWARDS



Wouter Schaekers 
Director Product Supply & 

Sustainability
Procter & Gamble



Who am I

Mission & Belief: “Circular economy 
enabled by GS1 standards driving value for 
companies and the planet.”

• P&G – 20 years expertise in supply chain

• GS1 BELUX – Engaged since 2008, Board 
member / (vice) Chair since 2015 & chair 
innovation, 

• GS1 GLOBAL - Co-chair of MSWG on Circularity



Future of Barcode - Role of manufacturers

1. intentional integration in company strategy

2. to follow the GS1 Digital Link minimum standard to print 2D codes 

3. to determine what data is right for us

4. to determine consumer experience and web landing page. 

5. to provide trusted data

6. be ready for DPP and gradually explore and implement new use cases



1. Intentional integration in company strategy



Transparency

Sustainability

Easy to 
Shop

Easy to 
Access

Easy to 
Use

Delight ALL 
consumers

Easy 
Checkout

Easy 
Inventory

Easy 
Shopper 
based design

a single code on pack that serves multiple VALUE use cases:

Consumer

Customer

Industry

Governments

1. Intentional integration in company strategy



1
7

Barcode for 
energy value

Barcode for list of 
ingredients

Barcode for full nutrition 
declaration 

Barcode for POS 
price look-up

Barcode for DDRS

Which code to 
scan for the 
DPP?

How do I get all of 
these codes printed on 

my pack?

Which codes to scan 
or ignore?

1. Intentional integration in company strategy



TODAY FUTURE

2. to follow the GS1 Digital Link minimum standard 

2027



 2D Codes powered by GS1 Digital Link

 Need for single implementation guideline across the region / globe for 

transition period and future state 

2. to follow the GS1 Digital Link minimum standard 



3. to determine what data is right for us

 GS1 to define the menu of standard options available 

 Within that menu:

 Cross-sector: GTIN + Product Variant

 By sector: to define the set of relevant attributes (included in the 

link and/or in exchanged data)



3. to determine what data is right for us

21

Engage in our GLOBAL Standards Management Process

Legislation is shaping up in delegated acts by sector, we need to get 
organised by sector also within GS1 scope  (GS1 offers the HOW, 
sector associations the WHAT)

Engage with other SECTOR ASSOCIATIONS outside GS1 scope to 
complement each other's standards.



4. to determine consumer experience and web landing page



Our Ingredients

How to Use Scope in 
your oral routine?

Which Scope is right for 
me?

Scope Brand Site

Transparency Sites 
like SmartLabel or 
Digital Product 
Passport

How-to page in Scope 
Brand Site

Register here for 
coupons!

P&G Good Everyday or 
similar consumer 
loyalty page

*prototype landing page

4. to determine consumer experience and web landing page



5. to provide trusted data

Master Data 
Management

Culture of Data 
Quality and 

Transparency



5. to provide trusted data

 P&G strategy to be on the forefront of developing, piloting, AND 
adopting initiatives to support data accuracy

 GS1 focus on enabling, creating visibility, not on blocking

 Expand data sets based on actual use cases driving value 

 GS1 to facilitate exploring new use cases 

and drive towards integrated standard across region



6. gradually explore and implement new use cases



UV ink 
printed

Artwork 
embedded 

Mold 
embedded

1. Build on existing standards 
for identifier, data carrier and 
data exchange

Success means:

2. Unleash value behind More 
and Better Recycling

6. gradually explore and implement new use cases

Emerging technologies



Future of Barcode - Role of manufacturers

1. intentional integration in company strategy

2. to follow the GS1 Digital Link minimum standard to print 2D codes 

3. to determine what data is right for us

4. to determine consumer experience and web landing page. 

5. to provide trusted data

6. be ready for DPP and gradually explore and implement new use cases



Talk and act as 1 GS1 Europe framework  
as trusted partner for sectors



30

GS1 can be more 
relevant than ever if 
we are intentional, 
agile and ready to 

re-invent ourselves 
as a community

GS1 can be more 
relevant than ever if 
we are intentional, 
agile and ready to 

re-invent ourselves 
as a community



THANK YOU !!!

THE SLIDE DECK AND THE RECORDING OF 
THE SESSION WILL BE SHARED AFTERWARDS



Alice Rackley
CEO Polytag

Laura Fernandez
Senior Sustainability Manager 

Ocado Retail





THANK YOU !!!

THE SLIDE DECK AND THE RECORDING OF 
THE SESSION WILL BE SHARED AFTERWARDS



Ruben Bringsken, 
Director

JAMAEL N.V. 



Jamael

Food Tech

F O R  A  F A I R ,  S U S T A I N A B L E  W O R L D







O u r  f o o d c h a i n i s  o n  m a n y  l e v e l s  
u n h e a l t h y ,  a n d  t h e r e f o r e  u n s u s t a i n a b l e .

W e  b e l i e v e  d i g i t a l i z a t i o n  c a n  h e l p  t o  c r e a t e  
a  m o r e  t r a n s p a r e n t  a n d  s u s t a i n a b l e  

f o o d c h a i n



G O A L S

Initiating and facilitating far-reaching chain 

cooperation

As little waste and emissions as possible

Fair prices for all links in the chain

Access to healthy and affordable food for 

everyone, with all the information they need for 

a well-considered choice



B e t t e r E a t i n g m a d e  e a s y .

Healthy, delicious and easy-to-use plant-based 

foods for a better diet

Locally grown as much as possible to minimize 

our footprint

Traded in short chains in which every link in the 

chain can earn a good living

Full transparency by using digital technology

Efficiently processed and responsibly packaged 

to avoid waste



IT MUST, AND CAN BE DONE 
DIFFERENTLY

CO2

100 150 400 500Index











DEMO 2D-QR on pack



Producer

Scanning by orderpicking



Consumer – scanning with smartphone

Scanning in supermarket or @home



Scanning in the supermaket

• GTIN

• Packaging Information
• Batch information
• Expiry date Scanning by consumer or cashier



Retailer – active recall on a batch

• GTIN

• Packaging Information
• Batch information
• Expiry date 

Scanning by supermarket employee 
taking out of the store shelves only

the wrong batch.

Less foodwaste

GTIN: 
08710646900085THT : 2/9/24

RODE BAK

volgende

THT : 31/12/24

GROENE BAK

volgende

GTIN: 
08710646900085





THANK YOU !!!

THE SLIDE DECK AND THE RECORDING OF 
THE SESSION WILL BE SHARED AFTERWARDS





The QR Code powered by GS1 is the new 
symbol of Global Trade



Our message:

Get started 
today!



Connect with 
your local GS1 
organisation!





THANK YOU: 
- TO ALL OUR SPEAKERS
- TO OUR SPONSOR VIDEOJET
- TO OUR GS1 COLLEAGUES
- TO THE GS1 IN EUROPE TEAM
- TO THE TECHNICAL TEAM

AND SEE YOU NEXT YEAR!!!

THE SLIDE DECK AND THE RECORDING OF 
THE SESSION WILL BE SHARED AFTERWARDS



Next-Generation Barcodes
for a Sustainable Tomorrow


