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The next barcodes (r)evolution — QR codes powered by GS1

The need to 'prowde Transpar_ency: ansumers Consumer engagement.
consumers with ever- demand information about .
. : - ) . Opportunity to connect
increasing information. The companies' products and .
o . . brands with consumers.
need to optimise packaging practices.
space.
New point-of-sale applications (food
Increased regulatory pressure on How will the linear ) safetyé_recallts, trfhcetablllty., waste
product and consumer information. ——— | barcode evolve? X prevention, € <) nat require more
Regulators are opening up to the ! information than just the barcode
use of QR codes. on the products.

l

1. A single barcode (QR Code) to connect with the consumer and for
the point of sale:
» Packaging on the market with QR codes powered by GS1
« Use of the QR Code also at the point of sale and in the supply chain.
2. GS1 Global Project, horizon 2027.

3. (r)evolution compatible with the use of Radio Frequency
Identification (RFID).
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DONA - QR code at point of sale (var. weight)

——

e —————
2 - —

e ~— Usage for point of sale operations:

https://grtrack.mercadona.es/01/08436569260654/10/000229428002?1
7=240229&91=25&3103=000638&3922=00785&8005=001230

Data contained in the QR code (dynamic printing):

GTIN, lot number, expiration date, net weight, price and price/kg.

9 Supermercai dos @ Empleo Espafiol v

MERCADONA

ejos ~ Actualidad Atencion al Cliente  Cuidemos el Planeta v Mercadona IT

umeria Hogar Mascotas Todas las revistas

Information for
consumers on
Mercadona
Website: Alimentacion

Aceites, especias y salsas Aperitivos Bebidas Cafései i Cl i Desayunos y i
Frutas y verduras Hacendado Lécteos Legumbres, arroz y pasta Listo para Comer Panaderia y pasteleria Pescado y marisco
Pizzas y platos preparados Postres, dulces y helados Recetas Saludable Sin Gluten Sin Lactosa

o Rel

iConsejos para preparar la burger Hamburguesas de vacuno y de Steak Tartar listo para disfrutar. Captura de panta

r 3 Sy g @ H Guardado autom

The Global Language of B perfectal cordero, jsabor irresistible! ilnspirate con nuestras sugerencias! | 77t 2T
28 de mayo de 2025 18 de marzo de 2025 29 de enero de 2025

Mar]

Carne Recetas Carne Recetas Came Pizzas y platos preparados Recetas




SoLOMILLO

afos

B FECHA DECADUCIDAD:
02.06.24 R 30
PESO ETO:

@ MERCADONA - QR code at point of sale (var. weight)

ARoso
FECHA DE CADUCIDAD;
063.06.24 R30

PESO NETO:
0,501kg

PRECIO KILO:
18,50€

PEC!
ENTERA
FAMILIAR

LEAE ERES
24 75

EED

© GS1 Spain 2024
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BENEFITS of QR Col MERCADONA

Traceability, Improve processes, information for the consumer

« Sales by supplier
* Improvement tracability management at the sales floor

 Price Mark-downs

Inventory management of expiry dates
* Block expired products at the check out
* Improve methodologies and processes at the POS

 Information for the consumer




BENEFITS of QR Codes at the P( MERCADONA

Improvement tracability management at the sales floor




BENEFITS of QR Codes at MERCADONA

Price mark-downs




BENEFITS of QR Codes at the F MERCADONA

e Price mark-downs




MERCADONA

2024 2024 2024 2025

February April All meat variable measure Next steps...

ECMEDINA | | INCOVA | | sJIFARNE

Aaf ol o




@ MERCADONA - QR code at point of sale (fixed weigth)

Usage for point of sale operations:

Spain

LISTO BARA COMER
FRONTO A COMER

https://qrtrack.mercadona.es/01/08436569260074/10/0004219

09001?17=250527&16=250522

Data contained in the QR code (dynamic printing):
GTIN, lot number, expiration date and sell by date.

Information for
consumers on
Mercadona Website:

The Global Language of Business

MERCADONA

9 Supermercados & Empleo

Espafiol v

2 Compra online

Conocenos v Consejos ~ Actualidad Atencion al Cliente  Cuidemos el Planeta v Mercadona IT

Alimentacion

Perfumeria Hogar Mascotas Todas las revistas

Inicio > Consejos > Alimentacion

Alimentacion

Aceites, especias y salsas | Aperitivos || Bebidas | Cafés e infusiones @ Charcuteria || Desayunos y meriendas

Frutas y verduras | | Hacendado

Lécteos | Legumbres, arrozy pasta | Listo para Comer | Panaderfay pasteleria | Pescado y marisco

Pizzas y platos preparados || Postres, dulces y helados | Recetas || Saludable | SinGluten | SinLactosa

iConsejos para preparar la burger
perfectal

28 de mayo de 2025

Came  Recetas

Hamburguesas de vacuno y de Steak Tartar listo para disfrutar.
cordero, jsabor irresistible! ilnspirate con nuestras sugerencias!
18 de marzo de 2025 29 de enero de 2025

Came | Recetas Came  Pizzasy platos preparados | = Recetas



https://qrtrack.mercadona.es/01/08436569260074/10/000421909001?17=250527&16=250522
https://qrtrack.mercadona.es/01/08436569260074/10/000421909001?17=250527&16=250522
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bonkrea (-

BonArea - "Directo al origen”

‘mg!
L8,

GS1 Digital Link URL.:

https://tr.bonarea.com/01/08445915000011/10/53741110086?11=230421&17
=230430&91=23537420061291144&3103=001844&3922=664&8005=000360

4 p0LLD CHEF AHARTLLO
a&c?ﬂifiwt W “E'gﬂ

< = bonkrea 2. | | < = bonkrea 2w || ¢ = bonkrea o (R

Alimentacitn > Camesy huevos » Aves > Pollo

LBIE 5374111 =2
Ca:Ini: 30.

il

Pollo amarillo 65% cereales

=\ ! . i - Pallo amarillo 65% cereales
| i | |Peasassm -
=== F—— P Volver a comprar = (- 4\
" e s

i

iRk
h L

- Mo

8%, Trazabilidad producto

Ms informacin

CARACTERISTICAS
. Incubacion 0 DESCRIPCION
el
Ensalada césar con pollo Rollito de pechuga de pollo con na
rebozado y tiras de parmesano calabacin, queso de cabray...
para ela, a
& |  Granjapollos c, e
premiumcert CONSERVACION
Mantener entre 0y 4 *C
Envasado = =
= rv: ALIMENTARIO GUISSONA o u ahier 4
(T e
ORIGEN:
Espafa
- - .
Data contained in the QR code: GTIN, batch
....... o

n u m be r.I m a n u fa Ctu rl n g d a te 4 eX pl ratl O n d ate 4 V : ‘ B'rochet‘as-de pollo al curry con Nvlar‘y‘mt;l";taﬁadeiamoncitosde

arroz basmati pollo con gambas rojas

weight, price/kg and total price. e |AENoR - | | s

1 The Global Language of Business © GS1 Spain 2024
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https://tr.bonarea.com/01/08445915000011/10/53741110086?11=230421&17=230430&91=23537420061291144&3103=001844&3922=664&8005=000360
https://tr.bonarea.com/01/08445915000011/10/53741110086?11=230421&17=230430&91=23537420061291144&3103=001844&3922=664&8005=000360

Ilg

‘mg!

L8,

|~ bonArea - BonArea - “Directo al origen”

= =
< = bonirea :{ (®) || caracteristiques =)

Alimentacié » Camnsious > Ous

DESCRIPCIO:
. Ous grossos (63-73 g) de categoria A. Dotzena d'ous
Ous L ros en estoig produits en granges dels socis de la Cooperativa

=Y tﬁ? = @ Agropecuaria de Guissona. Ideal per truites, freqits,
B + remenats, bullits, etc.

CONSERVACIO:
Mantenir refrigerats després de la seva compra.

(%, Tracabllitatproducte  Mésinf

Que et sembla aquesta info? Ajuda'ns >

Codi ou
BB Introduir codi ous x
+ INFORMACIG -
Informacié addicional ALLERGENS: .
Ous i productes a base d'ous
DENOMINACIO:
Pes % Ous | rossos envasats
10%
) Closca ..§ NOM I ADREGA DE LOPERADOR:
60% Clara L CORPORACION ALIMENTARIA GUISSONA, S A.
30% Rovell TRASPALAU, 8- 25210 GUISSONA (LLEIDA)
*La informacid sobre la compaosicié dels ingredients dels productes
aixi com també la informacid nutricional dels mateixos que
L XL apareixen en aquesta web, pot estar sotmesa a modificacions
M L PLUS pendents d'actualitzacio, amb el que recomanem als nostres clients
que sempre llegeixin atentament les etiquetes dels productes
Mitjans Grossos Grossos SUpergrossos abans de consumir-los, Ja que és on podran trobar-hi la informacio,
53 -63g 63-739 +680 +73q més detallada 1 actualitzada. n

https://tr.bonarea.com/01/08413585004578 The QR code contains the GTIN information

1 The Global Language of Business © GS1 Spain 2024
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Brands implementing QR codes as well

MAHOU
e— Gillette SANMIGUEL LaFa%edaﬁ
L A [ : " ' i I =
Comommee s i e N
Shebblis 1 - . edsipydbips e

'

SCANNEZ MOU
SCAN ML) |

I

8 101090 457554™>

THE BEST & MAN CAN GET ' j
e, Gl com

https://mahou.aecocescangr https://id.aecocescangr.e
.es/Ol/d8411327122016 S/Ol/Q842439514136O

https://scan.pg.cohw/Ol/ 8001090446404

https://scan.pg.com/01/Pp800109045/554

@1 The Global Language of Business © GS1 Spain 2024
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MANGO - QR code and RFID tag

~ o« @ EENE | hitps://qr.mango.com/v1/p/m/8/87085754/99/01/08447274749570/21/17280534827

Data contained in the QR code: GTIN and Serial Number
(The same data contained in the EPC RFID Tag)

MUJER HOMBRE TEEN NINOS HOME MANGO BUSCAR INICIARSESION FAVORITOS BOLSA (0)

CHAQUETA PUNTO CUELLO SOLAPA

59,99 €
. Negro
Xs
S
! z s M
P.VP, El'mi99€ + L
VP / PORTUGAL
NATFIA EAAAAA
XL No disponible jLo quiero! [X]

Guia de tallas

Consigue el look

o~ B
|

/e D 52y} [W ::\‘
{ g-}m E

;».E [

.yl

] @&

1 The Global Language of Business © GS1 Spain 2024
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https://qr.mango.com/v1/p/m/8/87085754/99/01/08447274749570/21/17280534827

Digital label: Wines and spirits

PICCOLO GIOVANNI

| SILABA Frrizzan

TE
SR U A AN CONPUSTANDOALCS AT,
SR O paTe MOMENTO. U
0L Sk WS AR AEAA FOS SO

1 The Global Language of Business © GS1 Spain 2024
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Digital label: Wine

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIEH%IH%!HHHIII

Reserva red wine, Puente de
Piedra, DO Carifiena, 750 ml
bottle

Red wine

Name
Reserva red wine, Puente de Piedra, DO Carifiena, 750 mi bottle

EAN Code
08412075505434

Reference e

Nutritional information °

Food name
Red wine

List of ingredients

Fermented grape must of the Garnacha, Tempranillo, Carifiena
and Cabernet Sauvignon varieties, Acidity regulators (L(+)-
tartaric acid), preservatives and antioxidants ( sulphur dioxide
(Sulphur dioxide), pe bisulphite(sulfites) ), stabilizing
agents (citric acid and gum arabic). Bottled in a protective
Mitrogen atmosphere.

L _om |

energy kJ 355k)

energy kcal 85 kcal

fat Dg
of which saturates Dg

carbohydrate 260
of which sugars 0.09g

protein 0D2g

salt 0.001g

Net quantity

75 Centilitres

Percentage of alcohol

13.5 % vol

Country of origin
Spain

The digital labels generated for wines guarantee
regulatory compliance:

« Neutral appearance

No marketing information

No manufacturer URL

No user tracking

Easy, direct and universal access

©:

The Global Language of Business

© GS1 Spain 2023



Spanish regulation on recycling information to consumers

MINISTERIO
'Q  PARA LA TRANSIION ECOLOGICA
& Y ELRETO DEMOGRAFICO

omecoiow cewew ce
- v o

FEV

FEDERACION
ESPANOLA
DEL VINO

NOTA INTERPRETATIVA ACERCA DE LA IMPLEMENTACION Y ACOMPASAMIENTO
DE LOS REQUISITOS DE MARCADO ENTRE LA NORMATIVA ESPANOLA Y LA
NORMATIVA DE LA UNION EUROPEA
ivas y tomados en consideracié
- Normativa espafiola: REAL DECRETO 1055/2022, DE 27 DE DICIEMBRE, DE
ENVASES Y RESIDUOS DE ENVASES (en adelante, RD 1055/2022)

- Normativa UE: Propuesta de REGLAMENTO DEL PARLAMENTO EUROPEQ Y Plan sectorial para utilizacion de codigos QR en el Sector de
DEL CONSEJO SOBRE LOS ENVASES Y RESIDUOS DE ENVASES (en ) y e
adelante, PPWR - siglas en ingles de \ging and \ging Waste Vinos y Bebidas espirituosos en el marco del Real Decreto
3 - ) o 1055/2022 y la Nota interpretativa acerca de la
- Comunicacién de la Comision Europea: “Guia azul” sobre la aplicacion de la . X -
normativa europea relativa a los productos (en adelante, “Guia Azul”) implementacién y acompasamiento de los requisitos de
marcado entre la normativa Espafiola y la normativa de la
Antecedantes Unién Europea.

1. El RD 1055/2022 regula las cbligaciones de marcado y de informacién, en el
articulo 13, asi como su entrada en vigor, en la disposicién final quinta. Ambos
preceplos se reproducen a continuacion:

o~
Articulo 13. Obligaciones de marcado y de informacion. - j
g ¥ ( K é
ESPIRITUOSOS
ESPANA

1. Sin perjuicio de las normas sob y marcado &n otras
disposicionss especificas, los envases podran marcarse para indicar &l material
del que esta to. de con las abi o numeros

regulados en la Decision 97/129/CE, de la Comisién, de 28 de enero de 1997 por
la que se establece el sistema de identificacién de materiales de envase de
conformidad con la Directiva 94/62/CE del Parlamento Europeo y dei Consejo,
relativa a los envases y residuos de envases. Dicho marcado seré voluntario en

tanto no se establezca lo contrario en la normativa de Ia Unién Europea. ]

IS

ESPIRITUOSOS

2. Los envases indicaran su condicion de reutilizable, y el simbolo asociado al SERACION
sistema de depdsilo, devolucién y reforno conforme a lo establecido en los ESPANOLA
articulos 46.8 y 47.7. Asimismo, los envases podrén estar identificados mediante DEL VINO
simbolos acreditativos de perfenencia al sistema de responsabilidad ampliada
del productor conforme a lo estabiecido en el articulo 21.4.

Los envases domésticos indicarén la fraccion o contenedor en la que deben
depositarse dichos residuos de envases. En el caso de envases fabricados por
diferentes materiales, si éstos pudieran separarse fécilmente, se indicara la
fraccién o contenedor donde deberén ser depositados. Cuando no puedan
separarse los mateniales faciimente, o en el caso de envases compuestos, se

indicaré Ia fraccion o al material en
peso, salvo que se demuestre que existe una mejor altemativa de recogida que Enero 2025
evitase posibl en el posterior p de reciclado, en

&sts caso el contenedor en que debe depositarse.

Spain

3. Se prohibe el marcado de los envases con las palabras «respetuoso con &l
medio ambientey, o cualquier ofro equivalente que pueds inducir a su abandono
en el entorno.

"Each sector will develop specific plans to establish a harmonized format for including
this information in the QR code, taking into account its specific characteristics and
other applicable regulations.”

1 The Global Language of Business © GS1 Spain 2023
Spain



Recycling information for Wine products

Producto

Vino tinto Coronas
Solucién de etiquetado digital:
U-label by Scantrust

QR en la etiqueta

Producto

Vino blanco GRANBAZAN ETIQUETA VERDE

2023 ALBARINO 75CL
Solucion de etiquetado digital:
AECOC eScan QR

QR en la etiqueta

[=]

U-label

2
e
Coronss

ot

CORONAS

Producide en: Esparia

INFORMACION DEL PRODUCTO

Tipode g
Vino

U-label

INGREDIENTES

wvas, reguladores de la acidez{acidos malicos (DL~/L-).
dcido tartdrico (L(+})), estabilizadores{gorna arabiga,
manoproteinas oz levaduras), conservantes{sulfios),
Emboteltado en atmidsfera protectora,

INFORMACION NUTRICIONAL

Por 100 ml
Valor energético E=C 1]
78 kal
og

de las cuales
0g
carbono 099

delas cuales
ag
og
Sa oa

CONSUMO RESPONSABLE

®@®

U-label

CHOOSE | SHARE | CARE

Beba siempre con moderacon,

SOSTENIBILIDAD

Reciclabilidad

AT, wmm
(B}

Etiquetado ambiental para envases
=7
Botella th
ML
. -
s &)
~_A
Capsula ‘ﬁ
Caja

Informacidn de reciclaje ya incorporada en la etiqueta digital

Vino blanco GRANBAZAN
ETIQUETA VERDE ALBARINO 75CL

Vino blanco Albarifio

ELEGIR | COMPARTIA | CUIDAR

Beba slempre con maderacian.

El abuso de alcohol es peligroso para la salud.

Nombre
Vino blanco GRANBAZAN ETIQUETA VERDE ALBARIRD 75CL

codigo EAN
OB420426012005

Infoermacién nutricional -]

Denominacidn del alimento
Vino blanco Albarifio

Lista de ingredientes

Uva, ¥ (Beido L-ascdri
potasio (sulfites)), estabilizadores (carboximeticelulosa)
Embotellade en aimdsfera proteciora

valor energético kJ 341 kJ
wvalor energético keal 82 keal
grasas <0i1g
de las cuales sawuradas <0ig
hidrates de carbane 199
de los cuales azdcares 0.06g
proteinas 0ag
sal og

cantidad neta
0.75 Litros

Lugar de procedencia
0.0: Rias Balxas

Condiciones de conservacién

Mantener slejado de ambientes con fueres olores, no someter a
cambios bruscos de temperatura y no exponer a fuentes de calor ni
Iuz directa,

Reciclaje °

- =

Batella

Tapdn

Datos del opera

Nombre del operador / i
Agro Bazén, 5.4

Direccidn del operadory importador
C/Tremoedo 4%, 36638 Vilanova de Arousa-Pontevedra

Registro
RE. 6565/P0

/

Informacion de reciclaje ya incorporada en la etiqueta digital

The Global Language of Business

© GS1 Spain 2023




Recycling information for Spirit products

Producto QR en la etiqueta Producto QR en la etiqueta

Ginebra Nordés 70 cl.
Solucién de etiquetado digital:
AECOC eScan QR

Cardenal Mendoza Brandy 70 cl
Solucion de etiquetado digital:
U-label by Scantrust

—
< . - -
T | oo © s 8|  [U-label = [U-label = [U-label .
NORDES GIN 40,0 CP 6x700 NAC. el D INGREDIENTES CONSUMO RESPOMSABLE
Ginebra L AEGICA
Botella - Brandy, Colorante (E150a). Mosto de uva pasficada Pedro @ @
Lista de ingredientes l | Ximénez,
Agua. Alcohal Enlice de angen agricala, Aguardiente de Vina,
SuSTanCias Aromanzantes y Botancas ‘“.l
Cipsula ["1 UNIDAD DE CONSUMO
valos energética k) 920k 276k s 1 = 30
Tapén [ﬁ ) !_ Reciclabildad
walor energenico koal 220 keal 66 kcal [PORCIONES) - MILLITROS )
grasas og og - 0
de las cusles salradas og 0g 23.3 [ 700
hikdratos de carbano og ug Datos del ope or o PORCION (PORCIONES) ||| MILLITROS
) = Eriquetadio ambiental para envases
delos cuales azicares og g
Hombre del operador / ifiportador —
preneinas og oy Osborne Distribuidora, S8 s
CARDENAL MENDOZA INFORMACION NUTRICIONAL Botella
sal w1g <0039 Producido en: Espaia
Direccidn del imporador : D Por 100 ml
Calle Fernan Caballerdl 7 - 11500 E1 Puerto de Santa Maria - Cidiz Visler energética 1035 kJ Gl
p
PPN INFORMACION DEL PRODUCTO
T00 Mililitres Regisiro a Grasas
REA197-CA 40% vol de las s
a% e las cusles - S de
Porcentaje de sloohol E e o)
A % wol F i 4g 10g
Referencia e Informaci$n consumo de bebidas @@ SISTEMA DE CRIADERAS Y ] g
SOLERA
Nombre Otras mencionas obligatorias o faculiativas en la etiqueta alcohélicfis 199 o (&}
NORDES GIN 40,0 CP &x700 NAC, Disfrusa de un consumo responsable og
) €1 consuma abffsive o excesha de bebidas alcohicas pusce " w0g - s
Codigo EAN B 00og ] X &
e . Pais de origen acasianar riesfos para la salud, Los posibles problemas dervados BRANDY DE JERED Capsula m
|_Espafia iy e o nrlehidn (nos cierins colectivs d

Informacion de reciclaje ya incorporada en la etiqueta digital

Informacién de reciclaje ya incorporada en la etiqueta digital

The Global Language of Business © GS1 Spain 2023




Digital labels being deployed in Spain

Fried tomato with extra virgin
olive oil Mas6 380g
Fried tomato

FREGIT

A .
0L oy a vERGER )

Informacion nutricional ‘

Food name
Fried tomato

List of ingredients
Tomato, salt, sugar and extra virgin olive oil.

#¥ English

Natural yogurt with cane
sugari125grx 4

Natural yogurt with cane sugar

Highlighted Features e

The authentic farm yogurt

La Fageda Natural Yogurt with Cane Sugar is an authentic
farmhouse yogurt. It has a unique texture that is consistent on
the spoon and creamy in the mouth. Our yogurts are 100%
natural, contain no preservatives or colorings, and stand out for
their unigue texture and low acidity.

Wholemeal Maria Cookie 0%
Added Sugars FB 200g

Cookie with sweeteners

Description °

Whole Wheat Cookie 0% added sugars, with High Oleic
Sunflower Oil and high fiber content.

Social networks ‘

@ -
@ Instagram

2% Engiish

Abzolem Wipes® 40 units

Description Q

Hydration for very dry and cracked skin hyperozonized fatty
acids.

Highlighted Features Q

Abzolem Wipes
Hydration for very dry and cracked skin with hyperozonized fatty
acids

Spain

The Global Language of Business

© GS1 Spain 2023




One QR on-pack, infinite possibilities

One QR on-pack,
infinite possibilities
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Thank you!!

Pere Rosell
CEO GS1 Spain
E: prosell@gsles.org
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CONNECTING THE DOTS
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The slide deck and recording of the
session will be shared afterwards
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EuroCommerce - the voice for retail and wholesale at EU level

Our company members
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Our affiliated members
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Our national associations
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DIGITAL PRODUCT
PASSPORT

The Digital Product Passport
(DPP) is a versatile tool that aims
to bring together essential
information about a product
to support multiple policy goals,
from sustainability to compliance
and traceability. Its success
depends on a consistent and
coordinated approach across
all EU legislation.

Functions of a Digital
Product Passport

Consumer &
Sustainability Information

Supply chain communication
& traceability

Simplified reporting

Product compliance

Customs enforcement

@O0®H 0O

Interconnection of platforms

“.
EuroCommerce

Retafl & Wholezale
-.'

www.eurocommerce.eu

Digital Product Passport Universe

DG GROW Lead service for the DPP

Digital Product Passport standards | CEN/CENELEC

Develops standards for the DPP backbone technology

New Legislative Single Market Competitiveness Omnibus IV » E-Commerce
Framework Strategy Compass for the EU paperless reporting Communication
Assessing the role Aims at digitalising Digitalisation and Remove inefficient DPP among the digital
of DPP in digitalising processes and simplification tool to requests for paper tools for detecting
product compliance. procedures. reduce reporting format in product ilegal goods and
burdens. legislation. linking databases.

00 ©6 ©6

Ecodesign for
Sustainable Products
Regulation
Introduces the
DFP framework
and facilitates
communication
of sustainability
information.

Chemicals Packaging and
Legislation Packaging Waste
(REACH & CLP) Regulation
REACH & CLP Traceability &
introduce provisions Sustainability
on digital labelling. Infarmation.

DPP introduced as

a traceability and

enforcement tool
in REACH.

(

Textiles - Furniture -
Tires - Mattresses

Linked to Right to
Repair Directive

e0ed® 6o

European Parliament INI report on Products
in the digital and sustainable transition

DPP is envisioned as a multipurpose tool: sustainable choices,

cireular economy, compliance, traceability, customs.

0000

Green Claims
Directive
DPFP seenas d
harmonised access
point for
environmental
product information,
supporting consumer
transparency, green
claims verification,
and coherence with
broader sustainability
legislation.

Product Legislation Customs Reform
that introduces Autornatising

aDPP custorns checks,
Introduce interfinking IT

requirement
to communicate
product information
via DPP.

Toys Safety Regulation
Detergents Regulation
Eatteries and Waste Batteries
Construction Preducts Regulation
Critical Row Materials Act

European Parliament INI report on Product

DPP as an early compliance verification tool
for imported products.

EU SME Envoys | DG GROW & Member States

Discuss DPP solutions, pilots, opportunities and challenges

CIRPASS -2 project | Business Forum
EU funded project demonstrating the functioning of DPPs in real settings, including a wide community of DPP stakeholders

systemns.

safety/compliance in e-commerce and non-EU imports

".
EuroCommerce

.-' Retail & Wholesale



About the A.L.S.E. network

..........................................................................

The detergents and maintenance
products industry across Europe

I\/IEMBERS

NATIONAL CORPORATE ASSOCIATE
ASSOCIATIONS MEMBERS MEMBERS

@\NM A ‘&ORD \)Q? 0R]~/4' (JON\PA/V/@

90 0 o .

A.I.S.E. represents the detergents & maintenance products industry in
Europe. Based in Brussels, A.I.S.E. has been the voice of the industry

to EU requlators for more than 70 years. Membership consists of

29 national associations across Europe, 19 corporate members and 23
value chain partners. Through this extensive network, A.l.S.E. represents
over 900 companies supplying household and professional cleaning
products and services across Europe.

The industry is a substantial contributor to the European economy with
an annual market value of €45,5 billion, directly employing 95 000
and 360 000 throughout the value chain.

.. Q :

% vER4 ol CIA7, ~ 1 (’)
A.L.S.E. has a long history in leading voluntary industry initiatives that S 1 S °/§ ey
focus on sustainable design, manufacturing and consumption, product % e Q 0 o - ,§
safety and safe use of products by consumers and professional customers. % >




A CRUCIAL INDUSTRY FOR HEALTH & WELLBEING

Fundamentally sustaining society with Keeping our homes clean
professional cleaning solutions and ensuring our wellbeing

OUTSIDE AT HOME
THE HOME €34,1

€9,2 BILLION* ] BILLION*
MARKET | MARKET

PROFESSIONAL HOUSEHOLD

©A.L.S.E. 2025 — www.aise.eu
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CONNECTING THE DOTS
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The slide deck and recording of the
session will be shared afterwards
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