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OUR TRUSTED BRANDS
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Lots of packaging....
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PPWR - Readiness

v’ Structured Packaging Data in Systems
v' Conformity Assessments

v Declarations of Conformity



PPWR - biggest headaches ahead

LOGISTIC / COMMERCIAL PACKAGING

» Labelling / Icons (color print, multilingual)
* Re-use targets (Article 29)

* PROs to be set up (Regulatory Approvals, Financing agreements, Antitrust)

GS1- SYSTEM # PCR TARGET CALCULATION IN PPWR

« PPWR Atrticle 7: PCR targets by production site and year — NOT BY SKU
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PPWR’s biggest Gift : COHERENT PACKAGING RULES FOR EUROPE




PPWR - biggest gift : COHERENT PACKAGING RULES FOR EUROPE

Further harmonization opportunities:

1. Harmonized DATA Reporting for
EPR Obligations

2. Need OneGS1 in Europe
3. Reduce Barriers to Single Market for

Waste shipments to drive circular use
of packaging material




Digital Product Passport - DPP

1. P&G Products in scope (Detergents; Batteries, Electrical
appliances, more to come)

2. ldea of the legislator:
- consumer scans product,
- reads the DPP,
- makes an informed and sustainable purchasing decision

3. Experience suggests this will not happen

7



Cosmile-App

Consumer benefit:

* only App with correct ingredient listing

* free of advertising 4
* free of costs

* sience based assessment of 23.000
ingredients via Haut.de

Service for Allergic people:

* specify your allergen, get alerts on products,

i.e. upon product change
$ Bundesamit fiir
Verbraucherschutz und

Lebensmittelsicherheit




Al use increases

1 out of 2 consumers uses gen Al once a week

59 % use* gen Al
for product search

IYA 144

*Of all Al users




Trust in Al increases

interestested in tools
that manage
household shopping

Would let Al shop on their
behalf

» DPP as a source for LLMs !



Der Digitale Produktpass (DPP) als neues ; BAM
Instrument der Regulierung

S —
Wuppertal
Institut
Quelle: Berg (2025}, Wuppertal Institut, 14,01,26 VCI: Chem-X und der Digitale Produktpass
AuBerdem interessant: CIRPASS-2 Bericht: DPP STANDARDISATION INITATIVES & PROJECTS ARCUND THE WORLD
Ke—r-—"1

08.06.2026 Informationsveranstaltung zur ESPR - DPPs in der ESPR und international 25



THANK YOU !
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Please contact GS1 in Europe for
the slides of this presentation

Sustainable
Practices & driving
iImpact:

The EUDR case

Ferrero Germany
Aldo Cristiano
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DURABILITY
IS A
PROMISE.

The Product Passport is proof of
that promise over time.

GS1 INTERACT FNAC DARTY



BEYOND COMPLIANCE

Turning product data into lifetime value

in revenue

B @ ¥ *§ unieuro
= 27m unique visitors F

15 countries

to our e-commerce sites in France WelFH3 Vanden Borre

.

FNAC DARTY

T
oo ~30,000 ./ \ ~1,500@

employees stores

26m Y

products repaired

GS1 INTERACT FNAC DARTY



SERVING LONGER

Durability, repair and services as the next value model

GS1 INTERACT

~

MAINTENANCE
ET REPARATION

Product maintenance for
v Unlimited number of products
v Unlimited repairs
v Unlimited time
€11.99/month

for all your major domestic appliances
(from Darty or elsewhere)

1.5M ACTIVE CUSTOMERS

BOSCH
Score 00 Durabing | 159/200

SIEMENS
5core de Durabikta 1561200

INDESIT
Scor6 do DurabiNte 162

ELECTROLUX

Sc0r0 00 Durabilte | 14

WHIRLPOOL
Scora do Durdilite 11341200

THOMSON

Score ds Durabibte 11291200

BEKO

Score de Dursbiite 1161200

Score de Durabiite 971200

e
o° "‘W:%

Barométre du SAV

.............

uuuuu

v" Durability assess
v’ 100+ categories
v" Ranking of brand
v' Released publicl
v 8th edition in 10/

FNAC DARTY
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PASSPORT AT SCALE

Feeding product memory through daily

>1M

product passports

by end of 2026

GS1 INTERACT 2026 - 28



SHARED INFRASTRUCTURE

One product language across the value chain
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Recycling '
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STRATEGIC PARTNERS

ecosystem

recycler c'est protéger
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Nos valeurs redonnent de la valeur
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MEASURED DURABILITY

Building a European infrastructure for durability

Scale Productivity New Measured
services durability
adep o S care, repair and evidence over
actors and and frusted secondliiy fme
categories data exchange

GS1 INTERACT FNAC DARTY
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Data Supply Chain Coalition %% # @ +
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Topics for Today

Why now: rising demand for packaging data across the circular value chain

The approach: one backbone data chain that powers every use case

Call to Action: invite Industry and GS1 to define the data together




EU Compliance drives new data challenges across the supply chain /1 SR
: : %o+

There is a significant increase in the demand for packaging data
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PPWR Data is directly connected to the Circular Value Chain 6‘% * @ +

GLASS FURNACE

One Material Platform!
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Example of a circular value chain with focus on Cans

We visualize product/market combinations with their physical baseline
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Sorted &
pressed Cans

Can End Facility

sl

Raw Material \gred / Pach g / Packagi Beverage
Supplier Materials Supplier Materials Supplier Manufacturer
Barley Farm Malting Plant Malting Plant Brewery, Cider Plant
Silica Sand Pit Milling Plant Milling Plant Winery, Soft Drink Plant,
Aluminium Plant Glass Plant Glass Plant Distillery
Can Plant Can Plant
Full Cans
Aluminum
Ingots =
@ Aluminym Coils— | ] <an Body Facility an Bodies
Slabs Can Sheet

®

Can Ends

=

Distributor
(Reseller)

Distribution
Center

®
L

]

Retailer
(to end-customer)
Qutlet

£3 | o

End-Customer Distributer
(Return, Reuse,
Shopper/ Repair, Recyle)
Consumer Waste Collection Point
Distribution
Center
Empty Can

Cans

Material Flows

® Ingredients
@ Packaging Materials

@ Finished Goods

@ Post Consumer
Empty Packaging

Legal Entities

| Entity:
e rdagh

Transport Organisation

HEINEKEN own 3 Party
transportation transportation

EEERY = ﬁ




Actors in the chain have both legal obligations as well as 4& “\?
own responsibilities for their physical products and operations C # @) I

We complement the physical baseline with a backbone data chain flow

ﬂ Physical Supply Chain

h Material m h Packaging Industr h r:dcl'::tgred Goods O Retail /
Industry y == Wholesale
-
&
/
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— Data Supply Chain | Harmonized Information Model & Identifiers

PLM/ERP/PIM To be defined PLM/ERP/PIM To be defined PLM/ERP/PIM

a®» Data —p Data «l®» Data —p Data al®» Data —p Data

SyncForce®

PLM/ERP/PIM

al» Data
w Model

Information Model for industry modelling, implemented in Data Models per application, and in Data Schemas for data exchange



When does a product become packaging, a PPWR Story: %‘a f @J +

Aluminium Can Lifecycle

N
Step 1 Step 2 ~~  "HEINEKEN Step 5
Manufactured Product Inbound Goods Transport packaging
Packaging supplier Logistics

For shipping to retailers, GSUs are
placed on trays and pallets with shrink
wrap, creating a Transport Stock Unit
(TSU) covered by “Transport
Packaging.”

Step 4
Grouped Packaging
Multi-packs

The beverage brand receives the cans
and removes the supplier’s transport
packaging (wrap and layer pads) to Step 3
The packaging industry produces move empty cans to the filling line. Sales Packaging

the aluminium can as its primary Individual Sales Unit - ISU
product; at this stage, the can is
not packaging, but the pallets and
wrap used to ship it are “Transport
Packaging.”

When six cans are bundled with

a cardboard clip, the clip becomes
“Grouped Packaging,” creating a
Grouped Sales Unit (GSU).

Once filled with a beverage, the can’s
role changes to “Sales Packaging” as it
now contains and protects the liquid
product for the consumer.

Transport Packaging
Transport Stock Unit - TSU

A Sales Unit only legally exists when a
product is combined with its packaging
and placed on the EU market.

P THEINEKEN
ArdaghGroup (.'3

Transport Packaging Grouped Packaging
Transport Stock Unit - TSU Grouped Sales Unit - GSU

" "HEINEKEN



Shape Future Compliance, together

® AF

=y

Why now: rising demand for packaging data across the circular value chain

The approach: one backbone data chain that powers every use case

Call to Action: invite Industry and GS1 to define the data together

Industry: Join us to define shared business language and data definitions,
then use them across your value chains as a stable, global foundation for
future compliance.

GS1: Join us to act as the independent enabler for implementing global
standards.

G- O+

SCAN TO JOIN!
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